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Apple iPhone 16 Pro Max

256GB 8GB RAM
$1269.92 amazoncom

NETWORK
LAUNCH

BODY

DISPLAY

Technology

Announced
Status

Dimensions

3D size
compare

Weight
Build

SiM

Type

Size
Resolution

Protection

(]

L o,
SPECIFICATIONS Q

READ OPINIONS

PICTURES

128GB 8GB RAM
$970.42 amazoncom

ALL PRICES

GSM/CDMA/HSPA/EVDO/ LTE / 5G

2024, September 09

Available. Released 2024, September 20
163 x 77.6 x 8.3 mm (6.42 x 3.06 x 0.33

in)

2279 (8.01 02)

Glass front (Corning-made glass), glass
back (Corning-made glass), titanium frame
(grade 5)

Nano-SIM and eSIM - Ir

Apple iPhone 16 Pro

©

SPECIFICATIONS
READ OPINIONS

PICTURES

GSM/CDMA/HSPA/EVDO/LTE /5G
2024, September 09

Available. Released 2024, September 20
149.6 x 71.5x 8.3 mm (5.89 x 2.81 x 0.33
in)

199 g (7.02 0z)

Glass front (Corning-made glass), glass
back (Corning-made glass), titanium frame
(grade 5)

Dual eSIM with multiple numbers - USA
Dual SIM (Nano-SIM, dual stand-by) -
China

1P68 dust/water resistant (up to 6m for 30
min)

Apple Pay (Visa, MasterCard, AMEX
certified)

LTPO Super Retina XDR OLED, 120Hz,
HDR10, Dolby Vision, 1000 nits (typ),
2000 nits (HBM)

6.9 inches, 115.6 cm? (~91.4% screen-to-
body ratio)

1320 x 2868 pixels, 19.5:9 ratio (~460 ppi
density)

Ceramic Shield glass (2024 gen)
Always-On display

N; IM and eSIM -
Dual eSIM with multiple numbers - USA

Dual SIM (Nano-SIM, dual stand-by) -
China

P68 dust/water resistant (up to 6m for 30
min)

Apple Pay (Visa, MasterCard, AMEX
certified)

LTPO Super Retina XDR OLED, 120Hz,
HDR10, Dolby Vision, 1000 nits (typ),
2000 nits (HBM)

6.3 inches, 96.4 cm? (~90.1% screen-to-
body ratio)

1206 x 2622 pixels, 19.5:9 ratio (~460 ppi
density)

Ceramic Shield glass (2024 gen)
Always-On display

Apple iPhone 16 Plus

SPECIFICATIONS
READ OPINIONS

PICTURES

28GB 8GB RAM

b
ALLPRICES  §gg5.35 amazoncom ALLPRICES

GSM/CDMA/HSPA/EVDO/LTE/5G «

2024, September 09

Available. Released 2024, September 20
160.9 x 77.8 x 7.8 mm (6.33 x 3.06 x 0.31
in)

199 g (7.02 02)

Glass front (Coring-made glass), glass
back (Corning-made glass), aluminum
frame

Nano-SIM and eSIM - International
Dual eSIM with multiple numbers - USA

Dual SIM (Nano-SIM, dual stand-by) -
China

P68 dust/water resistant (up to 6m for 30
min)

Apple Pay (Visa, MasterCard, AMEX
certified)

Super Retina XDR OLED, HDR10, Dolby
Vision, 1000 nits (typ), 2000 nits (HBM)

6.7 inches, 110.2 cm? (~88.0% screen-to-
body ratio)

1290 x 2796 pixels, 19.5:9 ratio (~460 ppi
density)

Ceramic Shield glass (2024 gen)
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